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1. Please provide an analysis of the anticipated volume that would be created by the 

proposal to change the size limitations for presorted First-Class Mail postcards in 
Section 1110 of the Market Dominant Product List in the MCS. 

RESPONSE: 

The volume created by this proposal will depend on the extent to which mailers react to 

the larger postcard size by using them more frequently in marketing campaigns.  The 

Postal Service is not able to quantitatively project the volume effect. 
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2. Please provide an analysis of the anticipated volume that would shift from 

presorted First-Class Mail letters to presorted First-Class Mail postcards. 

RESPONSE: 

Most First-Class Mail letters contain information that is private to either the recipient or 

the sender (e.g., bank statements, billing information), and therefore would not shift to 

an unsealed postcard.  The portion of First-Class Mail letters that may shift are those 

pieces that contain advertising that is not mixed with such private information.   

While the Postal Service does not have data on what portion of letters fall into this 

category, the FY2020 Household Diary indicates there were 6.3 billion total First-Class 

Mail advertising pieces (i.e., not limited to letters) sent that year, and further that 2.8 

billion of those pieces were sent in combination with bills and statements.  Of the 

remaining 3.5 billion pieces, some portion would have been sent as postcards while the 

remainder would have been sent as letters.  Given that not all or even most of such 

letters would shift to the larger postcard, the Postal Service believes any shift in volume 

from letters to postcards will be relatively small. 
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3. Please provide an analysis of the overall impact that the change will have on the 

finances of the Postal Service. 

RESPONSE: 

Please see the Postal Service’s response to comments, filed on July 8, 2021, at pages 

2-3.  While our initial outreach indicates mailers are enthusiastic about this change, 

quantitatively projecting the overall financial impact is not possible. 
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